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THE FOUR PILLARS OF PROFIT-DRIVEN MARKETING: HOW TO
MAXIMIZE CREATIVITY, ACCOUNTABILITY, AND ROI

McGraw-Hill. Hardcover. Book Condition: New. Hardcover. 240 pages. Dimensions: 9.1in. x 6.1in. x 1.0in.Each
year, billions of dollars are spent on marketing endeavors. Unfortunately, the vast majority of the money
disappears into thin air, and marketing executives are le@ wondering if any of it came back in the form of ROI.
Why Because until now there has been no proven system for measuring marketing ROI. But as budgets tighten,
marketing managers are feeling the pressure to come up with quantifiable results for every dollar spent. The
ability to determine marketing ROI has long been desirable; now, it is critical. The Four Pillars of Profit-Driven
Marketing is the first book to oCer a practical, proven framework that helps marketers capture the metrics
essential to determining ROI and use them to develop an overall marketing strategy based on accurate ROI
figures. Inside, two marketing strategy executives at Booz and Company, Leslie Moeller and Edward Landry,
reveal the 4 pillars of marketing, which help track ROI at every point in the ever-expanding and increasingly
complex world of media platforms. Youll learn how to: Understand, classify, and choose Analytics Put the
analytics to work with the right decision-support Systems and Tools Establish Processes that integrate the
analytics and tools into operations Use Organizational Alignment to assure company-wide acceptance and
execution of the system To help get your marketing ROI initiative oC to a strong start, the authors provide a
simple six-step process you can follow, which is illustrated with a case study of the Kellogg Company. By
successfully integrating analytic firepower, decision support, processes, and people development, you will
optimize your marketing dollars, better connect with customers, and watch your returns grow dramatically.
Finally, the mystery of marketing ROI is solved. This item ships from multiple locations. Your book may arrive
from Roseburg,OR, La...
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N igh t Sh iv ers M y stery  Su p ern atu ral Tales o f  M y stery  th e Su p ern atu ral Tales o f                               
M y stery  an d  th e Su p ern atu ral         
Wordsworth Editions Ltd. Paperback. Book Condition: New. Paperback. 464 pages.
Dimensions: 7.6in. x 5.0in. x 1.3in.Moving, his candle was instantly extinguished, and in the
very moment of being left in the darkness he saw, standing...
Read  Do cu men t »   

Sh ep h erd s H ey ,  Bf ms 16:  Stu d y  Sco re            
Petrucci Library Press. Paperback. Book Condition: New. Paperback. 22 pages. Dimensions:
9.4in. x 7.1in. x 0.0in.Percy Grainger, like his contemporary Bela Bartok, was intensely
interested in folk music and became a member of the English...
Read  Do cu men t »   

Th e M y stery  at th e Eif f el  To w er A ro u n d  th e Wo rld  in  80 M y steries                    
Gallopade International. Paperback. Book Condition: New. Paperback. 129 pages.
Dimensions: 7.4in. x 5.0in. x 0.4in.When you purchase the Library Bound mystery you will
receive FREE online eBook access! Carole Marsh Mystery Online eBooks are an...
Read  Do cu men t »   

M o lly  o n  th e Sh o re,  BFM S 1 Stu d y  sco re             
Petrucci Library Press. Paperback. Book Condition: New. Paperback. 26 pages. Dimensions:
9.7in. x 6.9in. x 0.3in.Percy Grainger, like his contemporary Bela Bartok, was intensely
interested in folk music and became a member of the English...
Read  Do cu men t »   

M agn if icat in  D M ajo r,  Bw v  243 Stu d y  Sco re L atin  Ed itio n                
Petrucci Library Press. Paperback. Book Condition: New. Paperback. 70 pages. Dimensions:
9.8in. x 7.2in. x 0.3in.Bach composed the first version of this piece in 1723 using the key of E-
flat major for the Christmas Vespers...
Read  Do cu men t »   
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